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Never underestimate the power of
tea (or a latte) and a good book. Here

are our top picks this month.

UNLIKELY LEADERS:
LESSONS IN LEADERSHIP
FROM THE VILLAGE
CLASSROOM

CATHY BURKE

($24.95, The Hunger Project)
+ Why it’s a good read: In

her role as CEO of The Hunger
Project Australia, Premium
member Cathy has been
exposed to hugely confronting
experiences. She’s held babies
who she knew would die and
she’s conversed with women
who are not permitted to show
their faces. These experiences
have shaped her profoundly as

a human being and a leader.

But what comes from this isn't
desperation and misery — rather,
strong messages of courage,
boldness and vision.

ON PURPOSE: WHY
GREAT LEADERS START
WITH THE PLOT
KAREN JAMES

($29.95, Wiley)

+ Why it’s a good read:
Premium member Karen James
has created a modern-day
business book for those who
want to steer their work — and
life — back on course. When
your head and heart connect in
both, our humanity becomes
the hero in the story. Shed the
mediocrity that comes from
half-hearted decision-making,
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and rediscover your PLOT —
Purpose, Leadership, Operations
and Technology — as you learn to
live and lead with purpose.

IS THIS MY BEAUTIFUL
LIFE? A MEMOIR
JESSICA ROWE

($29.99, Allen & Unwin)

+ Why it’s a good read: In this
memoir, Jessica reveals herself as
awoman who thought it would
be easy to have irall. But what
was supposed to be her beautiful
life was derailed in the very public
collapse of her television career
accompanied by astonishingly
hurtful public trolling, her long
struggle to conceive, her fears and
what she believed to be failings as
amother and in her professional
life, and the diagnosis of post-
natal depression.

| QUIT SUGAR:
SIMPLICIOUS

SARAH WILSON

($29.99, Macmillan Australia)
+ Why it’s a good read: Sarah
Wilson strips things back to the
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THE NEW
SOFT WAR
ON WOMEN

HOW THE MYTH OF
FEMALE ASCENDANCE
IS HURTING W! N

MEN—AND OUR ECONOMY

essentials, simply and deliciously.
She shows us how to shop, cook
and eat like we used to in the
days before sugar-laced processed
food. All recipes — from guilt-free
sweet treats to one-pot wonders
and abundance bowls brimming
with nutrients — expand our
knowledge of age-old kitchen
processes and tend to our visceral
need to be creative with food.

THE NEW SOFT

WAR ON WOMEN
CARYL RIVERS AND
ROSALIND C. BARNETT
($17.95, Penguin Random
House)

+ Why it’s a good read: For
the first time in history, women
make up half the educared
labour force and are earning the
majority of advanced degrees. It
should be the best time ever for
women, and yet ... it’s not. This
book offers women the real facts
as well as tools for combating
the ‘soft war tactics that prevent
them from advancing in their
careers.

READ IT

HOW TO BE HEARD IN BUSINESS AND
GENERATE REAL INFLUENCE

AMBER DAINES

Christian
Dior

WELL SAID: HOW TO

BE HEARD IN BUSINESS
AND GENERATE REAL
INFLUENCE

AMBER DAINES

($24.95, howtobeheard.net)
+ Why it’s a good read:
Premium member Amber has
collared two decades of experience
in media and PR in this book.
Featuring case studies of game
changers including Emma Isaacs,
whip-smart advice to make

your message resonate with any
audience and tips on crafting your
story, it's a must-read. Don't miss
her add-on video series.

DIOR

CHRISTIAN DIOR

($19.99, Allen & Unwin)

+ Why it’s a good read: This is
arare glimpse behind the scenes
of a major fashion house in all
its glory. Be taken back in time
to classic Paris haute couture of
the 1950s and gain a glimpse of
Christian Dior's inspiration and
creative process thar made the
brand what it is today.

CREATIVE LIVING
BEYOND FEAR

Ourprck!
Big Magic Elizabeth Gilbert ($39.99, Allen & Unwin)

Why it's a good read: Filled with the wit, wisdom and trademark warmth
of Elizabeth Gilbert, Big Magic urges us all to embrace creativity.
Drawing on examples from her life, as well as those of her peers, she

to make for more fulfilling, enriched lives.

illustrates how magical thinking and practical thinking can combine
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